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Abstract. With the rapid advancement of internet technology, the
increasing prevalence of smartphone ownership at a young age, the
uncertainty surrounding the end of the COVID-19 pandemic, and the
effect of social media addiction on academic performance among
students, social media use will continue to be a major point of
contention. However, student-athletes are a distinct group of students
who should not be overlooked due to their concurrent commitments to
studying, training, and competing. As such, this study sought to
investigate the effect of social media addiction on academic performance
among Generation Z student-athletes during Malaysia's COVID-19
lockdown. The research design used in this study was a quantitative
cross-sectional survey. This study surveyed 91 respondents and utilized
the Social Media Addiction Questionnaire (SMAQ) and Grade Point
Average (GPA). The findings indicated that Facebook was the preferred
social media platform over Instagram, Twitter, and YouTube, and that
more than half of the participants were social media addicts. The
researchers concluded that social media addiction had a significant
impact on academic performance, accounting for 57.6 percent of the
variance. These findings imply that excessive social media use, leading
to addiction, has a significant negative effect on academic performance.
Solutions are desperately needed, such as turning off notifications,
silencing the phone, engaging in home workouts, reconnecting with
family, or taking up new hobbies.
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1. Introduction

Coronavirus 2019 (COVID-19) was discovered for the first time in December
2019 in Wuhan, Hubei Province, China, causing the World Health Organization
(WHO) to declare it a global pandemic which poses a physical and psychological
threat to the public. The continued spread of COVID-19 is a public health
emergency and a global hazard. To prevent the disease from spreading further,
governments have issued emergency orders for people to stay at home, while
universities and schools have been closed. It has been estimated that, by March
26, 2020, the closures affected more than 150 million children and adolescents in
165 nations (UNESCO, 2020). Due to the COVID-19 pandemic, higher education
institutions have been forced to implement emergency online learning (Yahya,
Rahman & Siddiq, 2021). On top of that, this pandemic has become a source of
stress since it has had an impact on all sectors of human existence, including
economy, social activities, health, education, politics, culture, and
communication.

Based on statistics provided by the Ministry of Health (2021), Selangor was one
of the states in Malaysia with the highest number of daily positive COVID-19
cases during the movement control order 2.0 (MCO). During this pandemic
lockdown, communication has encompassed much more than just sending
messages to people. Communication is the process of conveying or exchanging
information through speech, writing, or any other medium (Buck, 2019).
Additionally, information and communication technologies (ICTs) are now
widely used in virtually every aspect of human life, including entertainment,
education, decision-making, information searching, commerce, and business. In
terms of benefits, ICTs can help people to save time, effort, and money (Filimon
et al., 2017).

The importance of communication through social media is obviously seen as a
funnel for information between family members, education, entertainment, and
other activities, as well as a vehicle for a child's socialization and education from
birth to adulthood. Social media platforms are one of the most widely used
forms of information on the planet. Social media platforms include Facebook,
Instagram, Twitter, Snapchat, YouTube, blogging platforms, Newsfeeds, Wikis,
and social gaming platforms (Kuss et al., 2014). On the other hand, excessive use
of social media has developed into a problem for some individuals who exhibit
signs of behavioral addiction such as salience, mood modulation, withdrawal,
tolerance, and conflict (Hawi & Samaha, 2019).

However, a study on social media addiction among Generation Z student-
athletes was limited by the fact that previous research focused exclusively on
sedentary Generation Z students (Curtis et al., 2019; Gazi & Cetin, 2017; Grau,
Kleiser & Bright, 2019). The requirements of a student-athlete's academic course
must be balanced with their athletic activity. Ryba et al. (2015) asserted that the
economic, structural, and institutional rules in place create a one-of-a-kind
structure that enables a student-athlete to pursue a successful dual profession.
These Generation Z student-athletes are not immune to the internet's rapid
growth, technological advancements, and social media proliferation.
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2. Problem Statement

When COVID-19 isolates households from one another, parents and guardians
may become concerned about their own financial future, making learning at
home more difficult, particularly for children who lack motivation (Daniel,
2020). Students' lives have been significantly impacted by the COVID-19
pandemic in a variety of ways, depending on their level and field of study, as
well as their program of study. Additionally, several students have found
themselves unable to complete their university curriculum and assessments in a
timely manner, and in many cases, they have been immediately cut off from
their social group. Social media is critical as a communication tool for conveying
information in these circumstances. Individuals frequently turn to the media in
response to everyday annoyances and adversity. According to Zhao and Zhou
(2021), when confronted with COVID-19 problems, such as venting emotions for
mood management or joining online communities for social support, people
tended to turn to social media for problem-focused activities, such as searching
for health-related information and emotion-focused coping.

Despite the obvious benefits of social media in an emergency, such as COVID-
19, increased social media use is likely to result in social media addiction (Zhao
& Zhou, 2021). Social media's positive and negative effects on society are well
established (Bajpai, 2018). On the other hand, they promote a sense of belonging
and an excellent marketing or communication tool for businesses, political
parties, and governments. Interacting with others on social media aids in the
development of communication and technical abilities. Meanwhile, concerns
have been raised about possible links between frequent social media use and
anxiety and depression (Pa et al., 2020), as well as issues surrounding
cyberbullying, online harassment, and "trolling."

According to Hootsuite and We Are Social's digital usage studies, Malaysia has
the fifth-highest mobile social media penetration rate in the world and the
highest in Southeast Asia (Bernama, 2019). According to the same survey,
internet penetration has reached 81% in Malaysia, with users spending an
average of eight hours and five minutes online. During the same time period,
individuals spent two hours and 59 minutes on social media platforms like
Facebook, Instagram, and Twitter. On the other hand, many individuals take
advantage of these opportunities by devoting significant time to social media
(Schulze, Scholer & Skiera, 2015). Numerous studies have established a link
between social media use and academic achievement and performance among
international undergraduate university students. According to a nationwide
survey of 3000 college students, 90% of students use Facebook and 37% use
Twitter (Dahlstrom et al., 2011). As a result of the long hours they spend on
social media, students are more susceptible to addiction, which can result in
assignment procrastination, loss of focus, and can have a negative impact on
their academic performance.

Moreover, student-athletes are among those affected by the lockdown

pandemic. They had to cancel training and tournament for an uncertain period
of time. Furthermore, they have a lot of free time and can easily become addicted
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social media users. This situation is supported by statistics reported by Kashif
and Aziz-Ur-Rehman (2020) in which most people are becoming addicted to
social media because of the spare time they have gained due to the suspension of
all outside activities; many also reported feeling agitated and nervous if they did
not use social media during the coronavirus lockdown. People have been
spending more time on social media, which causes them to be distracted and
delayed in their work.

Additionally, there is evidence of the devastating effect of social media on
academic success, particularly Facebook, and smartphone use (Paul, Baker, &
Cochran, 2012; Junco & Cotton, 2012; Samaha & Hawi, 2016; Lepp, Barkley, &
Karpinski, 2015; Samaha & Karpinski, 2016). When these tools are combined,
students spend more time interacting with them than they do learning. Recent
studies indicate that students' excessive use of social media can have a
detrimental effect on their academic performance (Skiera, Hinz, & Martin-Span,
2015; Al-Menayes, 2014; Skiera, Hinz, & Martin-Span, 2015). Due to their
pervasiveness, students are more susceptible to social media and smartphones
than the general population (Giunchiglia et al., 2018). On the other hand,
student-athletes are a category of students that should not be ignored because
they are committed to three main goals at the same time, which are studying,
training, and competing.

As a result of the difficulties, the researchers gained a better understanding of
the negative impact of social media addiction on academic performance.
Additionally, this type of study on Malaysian Generation Z student-athletes was
uncommon, as previous studies focused on the general university student
population. The most frequently used social media platform by Generation Z
student-athletes in Malaysia is unknown. It is critical to understand the
mediators of the relationship between social media addiction and academic
performance in order to identify risk factors and develop social media addiction
prevention strategies. Indeed, these issues inspired the researchers to conduct a
study on the impact of social media addiction on academic performance.
Therefore, the present research aims to:
1. To recognize the most frequently used social media platforms by
Generation Z student-athletes during MCO 2.0.
2. To identify the extent to which Generation Z student-athletes are addicted
to social media.
3. To determine the impact of social media addiction on academic
performance in Generation Z student-athletes.

The research questions:
i.  What is the most common type of social media platform used by
Generation Z student-athletes during MCO 2.0?
ii. ~ What is the level of social media addiction among Generation Z student-
athletes?
iii. =~ What is the effect of social media addiction on academic performance
among Generation Z student-athletes?
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The null hypothesis:
Ho: There is no significant impact of social media addiction on academic
performance among Generation Z student-athletes.

3. Literature Review

During the COVID-19 pandemic, excessive levels of stress and addiction to
social media are positively related (Brailovskaia et al., 2019). At the same time,
people are helpless because they need to maintain their social media activity and
communicate with their loved ones through social media (Perrin, 2015). Indeed,
many people have been spending an increasing amount of time on social media
platforms like Facebook and Twitter, in addition to remote work and study,
which may satisfy their needs for disaster-related information, entertainment,
and interpersonal communication (Merchant & Lurie, 2020). Zhao and Zhou
(2021) reported that when individuals are exposed to COVID-19-related stress,
they are more likely to actively engage with social media, such as sharing
personal feelings in order to alleviate unpleasant emotions.

According to statistics, the total number of users on social media has been
increasing by 10 percent on a yearly basis, (Hawi & Samaha, 2017). Numerous
researchers and academics are examining the effects of social media technologies
and applications on various aspects of people's lives, as they have become an
inseparable part of daily life in recent years (Filimon et al.,, 2017). With the
increasing use of smartphone technology, social media usage among adults aged
18 to 29 years in the United States of America has surged from 12 percent to 90
percent since 2005 (Sutherland et al., 2018). Due to the ease and low cost of
Internet access and the enormous number of registered users on social media,
these platforms are one of the simplest and most effective methods of spreading
and obtaining information. Whether it is a sporting event, disease, or natural
disaster, the overall response to important events is usually to search for
information (Gonzalez-Padilla, 2020). According to a recent study, users use
social media for a variety of reasons, including seeking knowledge, seeking
social engagement, avoiding boredom and leisure, fleeing unpleasant emotions,
and seeking happy ones (Brailovskaia, Schillack & Margraf, 2020). Thus, social
media has a great impact on how people connect, work, and share information.

Social media networking via smartphone has also become the fastest growing
method of affiliation due to its ability to quickly transmit essential information.
Although social media has had an impact on a variety of businesses, it has had
the most significant impact on classroom teaching and the educational system as
a whole (Sivakumar, 2020). Some institutions use social media to promote
programs and engage with current and potential students, as well as alumni,
due to the popularity of social media. Some academics have embraced social
media to improve the educational process and cooperate on projects, as well as
to improve learning outcomes by communicating with students more effectively.
According to the literature, undergraduate students at bachelor level are the
ones who use social media platforms to engage with other students and
university professors (Duggan et al., 2015; Head, 2013; Kim, Sin & Tsai, 2014).
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Students' use of social media applications has exploded in the last decade, and
the impact on academic performance has been mixed (Alnjadat et al., 2019). A
survey of 30 male students at the Petroleum Institute in Abu Dhabi, in the
United Arab Emirates (UAE), discovered that students with a high Grade Point
Average (GPA) spend a significant amount of time on social media websites and
applications (Tayseer et al., 2014). According to Alahmar (2017) and Boateng and
Amankwaa (2016), social media was used positively in the learning process in
China and Iraq, with students using the platform to discuss assignments and
other coursework; receive news and updates on class schedules and locations;
exchange information with peers; and express concerns about their academic
work. Similarly, research conducted in Australia in 2018 reported that 67 percent
of 106 undergraduate students polled cited technology as a factor in their
successful academic achievement (Sutherland et al., 2018). Thus, social media
has become ingrained in the lives of Internet users, and the increasing
pervasiveness of smartphones is just accelerating this trend (Giunchiglia et al.,
2018).

According to Al-Menayes (2014), while strolling, traveling by bus or train, or
even driving a car, smartphones can be used as instructional and communication
devices. A decade ago, micro time intervals during which users could engage in
a variety of online activities were not possible. Micro time slots, on the other
hand, can result in compulsive smartphone use, which prevents face-to-face
interaction and has a detrimental effect on academic performance. Students who
spent an excessive amount of time interacting on social networking sites were
more likely to fail their classes (Alnjadat et al., 2019). Additionally, students who
were heavily involved in social networking site activities while studying lacked
focus and were easily distracted (Okyeadie Mensah & Nizam, 2016).

On top of that, Generation Z is the generation that has grown up with a lot of
technology, gadgets, and access to the Internet. According to Glass (2007) in
Salleh, Mahbob and Baharudin (2017), a generation is defined as the length of
time that individuals live in a certain year or a cohort of that year. Generation Z
is the most recent generation to be born, and will rule the planet for the next
decades (Wiedmer, 2015; Salleh, Mahbob & Baharudin 2017). Singh (2014),
Jaleniauskiene and Juceviciene (2015) and Schroer (2016) defined Generation Z
as those born between 1995 and 2012. This generation appears to have been
genetically modified by the Internet since birth. This is because they were born
after the Internet became widely used around the world. Table 1 shows the
dominant characteristics of each generation in the 20t and 2Ist centuries
(MacKenzie & McGuire, 2016; Glass, 2007; Wiedmer, 2015):

Table 1: Generation dominant characteristic

Generation Range of birth Dominant behavioral
years characteristics
Traditionalist 1927-1945 Disciplined and loyal
Baby Boomers 1946-1964 Work ethics that are responsible
and strong
Generation X 1965-1980 Thinkers who are autonomous and
productive

http:/ /ijlter.org/index.php/ijlter



200

Generation Y 1981-1994 More self-assured in social
situations, but less self-sufficient

Generation Z 1995-2012 Inadequate communication skills,
excessive reliance on technology

According to Salleh, Mahbob and Baharudin (2017), most of the characteristics
described have yet to manifest because this generation were born during
technological explosions. Table 2 illustrates the four specific characteristics of
Generation Z:

Table 2: Characteristics of Generation Z

Characteristics Description
Instant Generation Z has become impatient, requiring
gratification immediate gratification, introverted, and

disconnected from society because of extensive
internet exposure.

Hypertext Generation Z prefers to watch videos over reading
mindset hardcopy materials, such as books and manuals.
Overprotected Spoon-feeding by parents is a common occurrence

in Generation Z. They are likely to demand that
institutions create a similar environment in this

scenario.
Ineffective Generation Z is described as being more
communication individualistic, self-absorbed, and team-oriented
abilities than previous generations on a limited basis.

4. Theoretical Framework and Conceptual Framework

Active use of social media could contribute to the effects of COVID-19-related
stress on the relationship between social media addiction and academic
performance. Active use refers to activities that enable direct communication
with others, such as commenting on friends' posts, tagging, "liking," updating
one's status or sharing images or videos. By contrast, passive use refers to the act
of browsing news feeds or viewing other people's posts without engaging in
direct communication (Burke, Kraut & Marlow, 2011). A student-athlete,
according to Pato et al. (2014), is a full-time university or high school student
who participates in athletics or sports independently or as a member of a
federation, club, or sports organization. Therefore, student-athletes need to
divide their time between training, competition, and studies as well. In this
study, the researchers adopt Social Learning Theory (SLT) as a fundamental
knowledge to understand the addiction to social media among Generation Z
student-athletes. According to the SLT, children and adolescents learn through
observing their surroundings, especially those who are close to them (Bandura,
1977). People are devising new strategies and techniques to inform, prepare, and
teach others, which is a human phenomenon known as planned socialization.
Both natural and deliberate socializing, according to Ransome and Sampford
(2016), are beneficial to living a purposeful life. Figure 1 illustrates the theoretical
framework that consists of three components under SLT, adapted from Bandura
(1977) in Ghazali and Ghani (2018), while Figure 2 illustrates the conceptual
framework that consists of four sections.
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Figure 1: Interconnectedness of behavioral, environmental, and personal aspects that
drive Generation Z behavior.

e Personal factors: huge amount of free time during pandemic lock down,
stress, previous media exposure, business interest.

e Environment factors: social reinforcement, availability, group norms,
peer pressure.

e Behavioral factors: Social media platforms enable students to share,
create, exchange, discuss, and obtain information and ideas online in
networks and virtual communities. However, if the students cannot
control the amount of time using the social media, this situation can
potentially lead to social media addiction behaviors.

: v
COVID-19 Generation Social Academic

lockdown Z student- > media performance
athletes addiction

A

Figure 2: The conceptual framework for the research

The conceptual framework is a generative framework that encapsulates the
research process in its essence (Adom, Hussain & Joe 2018). The conceptual
framework depicted in Figure 2 was created for each of the study's processes
and the underlying variables used to review the new search results. The study
concept is derived from the researchers’ reading of the literature.

5. Research Type, Sample, and Study Context

The researchers used a cross-sectional survey design in this study, combined
with quantitative methods. The sampling technique in this study was a
probability sampling, specifically cluster (area) random sampling. This is
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because the respondents were located within a 10-kilometer radius, student-
athletes born between 1995 to 2012 and the data collection was performed after
the first phase of COVID-19 MCO 2.0 in Malaysia (19t February 2021 until 3rd
March 2021). This technique was ideal for us as researchers as we had limited
finances, time, and energy resources; while also being concerned about staying
safe from the threat of COVID-19 infection, and our accessibility to respondents,
specifically Generation Z student-athletes who resided on the campus of
Universiti Kebangsaan Malaysia. The University is a public institution of higher
education in Bangi, Selangor. The institutional research board of the University
granted permission for the investigation. Before volunteers began the survey,
they were given a consent form explaining the study's objective and assuring
them that the data collection, storage, and reporting processes would ensure
confidentiality and anonymity. The Statistical Package for the Social Sciences
(SPSS) version 25 was used for data entry and analysis. A simple descriptive
analysis was conducted in the form of numbers and percentages. To discover the
contribution between variables, simple linear regression was implemented as a
test of significance, with a threshold of less than 0.05 considered significant.

6. Data Collection Instrument

The survey was divided into three sections, one for demographic data collection
and the other two for independent research instruments. Gender and social
media type were provided in the demographic information section. The
remaining sections were composed of the Social Media Addiction Questionnaire
(SMAQ), adapted from Hawi and Samaha (2017) and Grade Point Average
(GPA) academic performance. The highest GPA awarded is an A, which is
worth ten points, and the lowest is an E, which is worth zero points. Meanwhile,
The Social Media Addiction Questionnaire (SMAQ) is an eight-item
questionnaire designed to assess social media addiction. Responses were
recorded on a seven-point Likert scale ranging from 1 (strongly disagree) to 7
(strongly agree), with higher scores indicating greater levels of addiction. Table 3
shows the seven-point Likert-type scale; Table 4 shows the three sections of the
research instrument; Table 5 shows the norms for SMAQ); and Table 6 shows the
breakdown of (GPA) academic performance.

Table 3: 7-point Likert-type scale

Strongly | Disagree | Somewhat | Neutral | Somewhat | Agree | Strongly
disagree disagree agree agree
1 2 3 4 5 6 7
Table 4: Three section of Research Instrument
Section Item Category
of data
Section | Demographic | Gender Nominal
A Type of social media
Section | Social media | I frequently consider social | Ordinal
B addiction media when I am not actively | (Likert
using it. scale)
I frequently use social media
for no discernible reason.
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Conflicts with others have
arisen as a result of my social
media use.

When 1 feel the need to access
social media, I pause whatever
else I'm doing.

When I use social media, I feel
a sense of connection with
others.

I'm losing track of how much
time I spend on social media.
I'm distressed at the prospect
of being unable to access social
media.

I've been unable to decrease
my reliance on social media.
Section | Academic GPA Ordinal
C performance (Rank)

Table 5: Norms for SMAQ

Level of social media addiction Score
Low <7
Moderate 8 -50
High >51
Table 6: Breakdown of (GPA) academic performance
Grade Value Rank
A 4.00 10
A- 3.67 9
B+ 3.33 8
B 3.00 7
B- 2.67 6
C+ 2.33 5
C 2.00 4
C- 1.67 3
D+ 1.33 2
D 1.00 1
E 0.00 0

Due to lockdown and the 10 km radius of travel restrictions imposed by the
Malaysian government to break the COVID-19 chain, the instrument was
distributed by using email and the respondent required to answer and return to
the researchers through email as well. Previously, a pilot test had been
conducted with 76 Generation Z student-athletes from several public
universities in Malaysia. The reliability was tested using SPSS version 25, and
yielded a Cronbach alpha value between 0.67 - 0.89. According to Chua (2014),
Cronbach’s alpha coefficient should be between 0.65 to 0.95 which is high and
satisfactory. Meanwhile, preliminary analyses of all simple linear regression
analyses were conducted to ensure that the normality, linearity,
multicollinearity, and homoscedasticity assumptions were not violated.
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7. Findings

The study questionnaire was completed by 91 Generation Z student-athletes out
of a total of 120 invitees (a response rate of 76 %); specifically, 57 (62.6 %) were
male student-athletes and 34 (37.4%) female student-athletes. The range of birth
year was 1995-1998 (36.3%) and 1999-2002 (63.7%). Descriptive analysis was
performed to answer the first and second research questions. Figure 3 showed
type of social media frequently used by respondents.

Type of social media that im frequently used

[ Facebook
M instagram
B Tweeter
[ ¥ outube

5.5%

52.7%

24.2%

Figure 3: Type of social media frequently used by respondents during MCO 2.0.

Based on Figure 3 above, 52.7% of Generation Z student-athletes preferred to use
Facebook; 24.2 % preferred Instagram; 5.5% preferred to use Twitter; and 17.6 %
preferred YouTube. Figure 4 showed the level of social media addiction among
Generation Z student-athletes.

LEVEL_OF_SMAQ

EModerate
W High

39.6%

Figure 4: Level of social media addiction among Generation Z student-athletes.
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Based on Figure 4, results showed that 39.6 % of Generation Z student-athletes
were moderately addicted to social media. However, 60.4 % of Generation Z
student-athletes were highly addicted to social media.

Table 6: Simple linear regression test of the impact of social media addiction on
academic performance

Model Sum of 4 Mean F Sig.
Squares Square
1  Regression .014 1 .014 032 .048
Residual 39.283 89 441
Total 39.297 90

As shown in Table 6, the Simple Linear Regression yielded a significant value of
p = 0.048 (P <0.05). In conclusion, these findings indicate that the null hypothesis
(Hol) was rejected, social media addiction had significantly contributed to
academic performance. Therefore, the researchers referred to the test of
Coefficients and R? value to determine the extent to which social media use
affects the academic performance of Generation Z student-athletes.

Table 7: Coefficients Test

Unstandardized Standardized

Coefficients Coefficients ; Percentage
Model 5 gia. Beta t Sig R K oy
Error
1 (predictor) 6.068 1.712 3544 .001
Social 048 0.270 .019 179  .0048 0.019 0576 57.6%
media
addiction

Predictor: social media addiction
Dependent variable: GPA

As presented in Table 7, the Coefficients test showed that the correlation
between the dependent variable and the predictor variable was R = 0.019. Linear
Regression Analysis was found to be significant [F (1,89) = 0.032, p = 0.048 (P
<0.05)] and R? equivalent to 0.576 showed that 57.6% of the change in the
dependent variable of academic performance was due to social media addiction.
Thus, the researchers concluded that social media addiction significantly
impacted academic performance by 57.6%. This can result in procrastination
about assignments, loss of attention, and can have a negative impact on their
academic achievement. Okyeadie Mensah and Nizam (2016) stated that,
students who were immersed in social networking site activities while studying
lacked focus and were easily distracted. These findings suggest that social media
addiction has a significant negative effect on academic performance, and that
solutions, such as turning off notifications, silencing the phone, engaging in
home workouts, reconnecting with family, or discovering new hobbies are
urgently needed to overcome it. Interventions that can assist Generation Z
student-athletes regulate and lessen their social media addiction are also
critically needed.
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8. Discussion

The COVID-19 pandemic has posed a serious threat to educational systems. This
perspective offers guidance to academics, administrators, and government
officials on how to address the crisis. With the rapid advancement of internet
technology, the widespread use of smartphones at a young age, and the
uncertainty surrounding the end of the COVID-19 pandemic, social media
addiction will continue to be a topic of discussion in relation to students'
academic performance. It is undeniable that social media has a huge impact on
students from a variety of perspectives, as it has become ingrained in their lives,
particularly social media platforms, such as Facebook, Instagram, Twitter,
Snapchat, and YouTube, as well as blogging sites, newsfeeds, wikis, and social
gaming platforms. Students benefit from their ease of use and accessibility
because it saves them time and energy. For instance, students can now access
Facebook or Instagram from anywhere and at any time via a smartphone. This
social media phenomenon has resulted in a massive information flow in
developed countries and Malaysia, ranging from remote areas to the middle of
cities and regardless of age or race. As a result, most university students can
gain access to a greater variety of information more easily and quickly.

This study investigated the effects of social media on Generation Z student-
athletes. The major goal of this study was to see if there was a correlation
between social media usage and academic performance. Our findings revealed
that more than 50% of Generation Z student-athletes preferred to use Facebook
as their main social media platform compared to Instagram, Twitter and
YouTube. Next, our findings showed that 60.4% of Generation Z student-
athletes were highly addicted to social media during MCO 2.0 in Malaysia. This
could be attributed to a huge amount of free time and stay at home restrictions
imposed by the government. These findings were also in line with previous
research by Kashif and Aziz-Ur-Rehman (2020), that stated most people are
becoming addicted to social media because of the extra free time they now have
due to the suspension of all outside activities, and many individuals are
becoming agitated and frightened if they do not use it during the coronavirus
lockdown. Moreover, our findings revealed that social media addiction
significantly contribute 57.6% to the respondents” academic performance. Future
researchers can also expand the number of respondents and conduct interviews
using a variety of methods, such as a mix of quantitative and qualitative
techniques. It is also worth mentioning that the research found no gender
differences. Furthermore, results must be replicated for specific demographics,
such as gender and age differences.

In conclusion, no one can be left behind with their social media addiction. We do
not want Generation Z student-athletes to be unproductive citizens who interact
infrequently with other humans and rely heavily on technology, which will
inevitably result in a variety of symptoms in the future. In Malaysia, Generation
Z student-athletes must be media literate users in order to comprehend and
utilize social media to a degree. However, it is necessary to revert to a more
normal state of life in which one understands how to divide time between
oneself, the surrounding community, and spiritual needs.
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